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on issues surrounding the appeals and Boyz II Men: Going Home, plus Sept. 30; a live motor sports call-in
process. (The show will air when the documentaries on James Dean, Arling- show that will air Saturday at 6,
Supreme Court is not in session.) ton National Cemetery, and a four-part two fishing shows set to debut in Jan
Another of the new weekly shows, documentary on the 20th century, The ary 1996: an outdoor talk series and
Legal Survival Guide, will air Friday at Century That Made America Great, fishing program for children.
10 and will be a call-in show address- hosted by Charles Osgood. 0 HBO on Labor Day Weekeuct
ing consumer law. The third, Supreme 0 The Nashville Network in Janu- will air The Concert for the Rock and
Court Review, will air Monday at ary 1996 will add four new weeknight Roll Hall of Fame live from Cleve.
10:30 and will focus exclusively on the series and build further on its weekend land's Municipal Stadium with James
U.S. Supreme Court. In other Court TV lineup of motor sports, outdoors and Brown, Dr. Ore and Snoop Doggy
developments, the network is planning rodeo programing. The network on or Dogg, Bruce Springsteen and others.
daily live coverage this October from before Jan. 2, 1996, will debut a com- Coming to the pay-TV channel on
The Hague of the proceedings of the pletely new 90-minute nightly enter- Nov. 11 will be another benefit, Comic
first international war crimes tribunal tainment series that will replace Music Relief VII, hosted by Billy Crystal,
since the end of World War II. On trial City Tonight in the 9 ET slot. The net- Whoopi Goldberg and Robin Will.
is Dusan Tadic, the Bosnian Serb work will look to build the audience for iams. Other upcoming HBO shows
charged with the rape, murder and tor- the 9O-minute show with several new include a six-episode animated series,
ture of Croats and Muslims in and lead-ins: The Road, a show about coun- Little Lulu, and America's Dream, a
around the Omarska prison camp. try music artists that aired in syndica- three-part anthology series based on

o Original programing slated to tion, will air Wednesday 8-9; original short stories by Maya Angelou, John
debut on The Disney Channel in TNN interview series, including A Henrik Clarke and Richard Wright.
upcoming months includes a movie, Phyllis George Special and Ralph 0 Rainbow Prolramminl Hold­
The Four Diamonds, starring Christine Emery on the Record, will rotate Tues- ings' Independent Film Channel has
Lahti and Thomas Guiry; People, an day 8-9, and The Life and Times Of .., a signed a yearlong deal with Boston­
animated special honoring the United country artist biography show that based American Program Service to
Nations; Hollywood Lives, a reality debuted as a limited TNN series in syndicate a monthly package of inde­
series about young people trying to suc- 1995, will expand to every Thursday at pendent films to public TV stations.
ceed in show business; Brian Wilson: I 8-9. Also joining the schedule will be The series, [Fe Independent Film
Just Wasn't Made for These Times. a an as-yet-unnamed entertainment news Nights, will be hosted by director
biographical portrait of the Beach Boy; show that will air at 7:30 (repeating at Steven Soderbergh.
music specials Kris Kristofferson: 10:30). New weekend series include 0 Music network VHl and news
Songwriter; Travis Tritt: Going Home, Field & Stream Legends, debuting supplier Bloomberg LP are teaming to

present Morning Music Wire. a mom­
ing service combining weather updates
and top news stories with music
videos. The program block will air
weekdays 7-10 ET and debuts on Aug.
8. Joining the VHl schedule on Sept, 9
is 8-Track Flashback, a music antholo­
gy series focusing on the music of the
19705. Also new to the schedule as of
July 27 will be VHl's Hot List, a week­
ly look at the latest in music and enter­
tainment. Specials scheduled for the
music video network in the months
ahead includetbe second annual Fair­
way to Heaven ~AmGolf Tourna­
ment (Nov. 11-12) and the second
annual UFEbeat Concert (Aug. 22) to
benefit AIDS charities.

o Turner a-Ie Movies ID Aupst
will debut two mondIly movie series: By
Request, featurinJ movies selected by
viewers, and Robert Osborne's Piclcs,
with movies chosen by Ibe TCM host.

o JoJninl the Home a: Garden
Television schedule on Aug. 7 is Gar­
dening Down Under, a weekly half­
hour series produced by 'Pelevision
New Zealand. The following day
marks the debut of another weekly
HGTV series, Gardening 1:Jy the Yard,
featuring Tulsa, Okla.-based gardening
expert Paul James. -

HHI. RIIIIII
Progl1m Network Tim. (ET) (OlIO) C,.... U.S.

1. Movie: 'Return of the Jedi' USA Sun 6:08p 3,086 4.7 3.2
2. Movie: 'Desperate Trail' TNT Sun 8:00p 2,882 4.5 3.0
3. Movie: 'The Empire Strike. Back' USA Thu 8:OOp 2,868 4.4 3.0
4. Movie: 'The Empire Strikes Back' USA Sun 3:3Op 2,844 4.4 3.0
5. Movie: 'Dencing in the DatI( UFE Wed 9:00p 2,787 4.5 2.9
6. Movie: 'Retum of the JedI' USA Fri 8:00p 2,752 4.2 2.9
7. Movie: 'Star WBIB' USA Wed 8:00p 2,706 4.2 2.8
8. Movie: 'Rambo: First Blood Part I/' USA Tue 2:00p 2,614 4.0 2.7
9. SNIc StIIJIdngs USA SUn 11:00p 2,406 3.7 2.5

10. Movie: 'Tremors' USA Sat 5:00p 2,304 3.5 2.4
11. fMjor Lngue Ba.fttI/f ESPN Sun 7:56p 2,278 3.4 2."
12. Movie: 'Rambo /II' USA Tue 4:00p 2,262 3.5 2.4
13. Rugrat8 NICK Sun 10:008 2,234 3.5 2.3

1 14. Slick 50 300 TNN Sun 1:00p 2,175 3.5 2.3
11. Movie: 'First USA Tue 12: 2,110 3.2 2.2

1. Movie: 'The Clienr HBO Sat 8:00p 3,719 15.8 3.9
2. Movie: 'On Deadly Ground' HBO Sat 11:00p 2,351 10.0 2.5
3. Real sex 12 HBO Thu 11:15p 2,339 10.0 2.5
4. Real sex 12 HBO Sun 11:00p 2,107 9.0 2.2
5. Movie: 'Ace Ventul1l Pet Detective' HBO Fri 10:30p 2,032 8.6 2.1
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product in prime time in one year than
the MPAA rates every year. It's too
big a gorilla to handle," he said. ABC
also announced last week that The
Muppets are returning to series TV in a
prime time half hour slated for some.
time in 1995-96. •

33.....,T_.....
8.3117

74.•
_ 5.0112

54. TOlIlIIIId by III AIIIII
6.3113

all the contact I had." In exchange for
a number of promotional spots on the
network, ABC was given the upcom­
ing special and will be able to sell ad
time in the show.

On the V-chip issue, Harbert said
he was in favor ofany technology that
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enables parents to have more control
over what their children watch on TV.
However, he called a proposed gov­
ernment-imposed ratings system
"illogical and impractical. I just don't
know how it would work. The ABC
television network puts out more
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with bees and a contest in which kids
dress up in bee costumes and are
asked to pop balloons with their
stingers. The show is scheduled at 4
p.m.

At 4:30 p.m. is returning game show
Masters of the Maze. 1be three shows
will be promoted together as a 4-6 p.m.
separate block, titled AFrV, a moniker
for Afternoon Television.

Canceled for next season are game
shows I'm Telling and That's My Dog
as well as IFE's three-hour interactive
game show block (BROADCASTING &.
CABLE, July 3). •

ESPN buys Labatt stake
ESPN is expanding its North American sports empire to include a piece Of
Canada's national sports cable network.

ESPN has agreed to invest about $30 million (U.S.) for a 20% stake in
Labatt Communications, the Toronto-based media company whose inter.
ests include The Sports Network. Twenty percent is the maximum foreign
ownership stake allowed under Canadian law.

LCI is being acquired by a management-led consortium that, in addition
to ESPN, includes Stephen A. Bronfman and his management company,
Claridge Inc. (28.6%); Capital Communications CDPQ Inc. (28.6%), and
Reitmans (Canada) Limited (21.0%). The deal is said to be worth about
$450 million. LCI carries debt of about $300 million.

Labatt also has interests in Le Reseau des sports, Canada's only
French-language sports network; The Discovery Channel, Canada's SCi­
ence and nature network; Dome Productions, a North American event,
audiolvideo post-production, animation and transmission services compa­
ny; The Rep ShoppelMedlas Ventes, a national advertising sales rep firm,
and a minority interest in both pay-par-view distributor Viewer's Choice
Canada and interactive TV programer NTN Canada. __

....,_ ...,....._~..

as holding a spider, snake or type of
animal they like the least for 25 sec­
onds. The show will air at 5-6 p.m.

The other new show. Wild Animal
Games, is a half-hour contest between
parents and children featuring three
different animal species per show. A
show might. for instance, feature a
beekeeper demonstrating how to deal

HHI. Rating
Hllwort Time (ET) (000) Callie U.S.

CNN Tue 6:00p 3,278 5.0 3.4 senle tops Travel
ESPN Mon 8:42p 3,205 4.9 3.4

Travel Channel Executive Vice
CNN Thu 8:3Op 3,167 4.8 3.3 President Kevin sanie has been
CNN Thu 5:30p 3.053 4.6 3.2 named president/CEO with the
TBS Sun 1:00p 3,027 4.6 3.2 charter of building worldwide dis-
CNN Mon 6:00p 2,974 4.5 3.1 tribution and online activities for
CNN Tue 7:OOp 2,945 4.5 3.1- the cable network. Senie was
CNN Thu 7:30p 2.926 4.4 3.1· instrumental in creating the strat-
CNN Tue 5:30p 2,923 4.4 3.1' egy and initial brand positioning
CNN Wed 5:30p 2,920 4.4 3.1" for The Travel Channel in Eu-
CNN Man 5:30p 2.879 4.4 3.0 rope, which since its launch a
CNN Tue 7:30p 2.873 4.4 3.0 year ago has grown to 1.5 million
CNN Thu 5:00p 2,844 4.3 3.0 cable subscribers. Other projects
CNN Wed 6:00p 2,789 4.2 2.9 on which he has been working

CNN T 5: 2,771 4.2 2.9 include the netWork's online ini-
tiatives (set to debut in Septem-
ber) and the planned launch of

HBO Sat 8:00p 2,973 12.6 3.1 The Travel Channel in Latin
HBO Sat 11 :15p 2,424 10.3 2.5 America (scheduled for October).

HBO Sat 10:15p 2.327 9.9 2.4 The Atlanta-based Travel Chan-
nel is available in more than 17.5HBO Sun 10:15p 2,141 9.1 2.2 million U.S. homes. --HBO Tue 8:00p 2,080 8.8 2.2

By David Tobenkln

Program
1. O.J. Simpson Trial
2. Home Run Derby
3. O.J. Simpson Trial
4. O.J. Simpson Trial

5. Miller Genuine Draft 300
6. OJ. Simpson Trial
7. O.J. Simpson Trial
8. OJ. Simpson Trial
9. O.J. Simpson Trial

10. OJ. Simpson Trial
11. O.J. Simpson Trial
12. O.J. Simpson Trial
13. O.J. Simpson Trial
14. O.J. Simpson Trial
1$.O.J.· Trial

1. Movie: 'Wolf
2. Movie: 'Demolition Man'
3. Shock Video 2
4. Movie: 'The Client'
5. Movie: 'The Client'

The Family Channel on Oct. 2 will
launch two unconventional game
show strips executive-produced

by Woody Fraser (Good Morning
America. That's Incredible) as part of a
revamped game show block designed
to appeal to families, says MTM Enter­
tainment Chief Executive Tony Tho­
mopoulos.

"These game shows are a little dif­
ferent; we think they are competitive­
challenge programs, not just games."
says Thomopoulos. "These two shows
offer great potential for significant
crossover appeal. which can be pro­
moted in imaginative ways."

Family Challenge is a one-hour
game show modeled in part on Family
Feud that pits two teams of six to eight
family members in unusual tests-such

IFEpians
newgames
Channel will promote them
as part offamily IV block
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local station and time period for Sein­
feld syndicated broadcasts. C-CIPP
will support the campaign through
point-of-purchase materials and will
look for local cross-promotion oppor­
tunities with Seinfeld stations and local
retail outlets. _

sumers free with two proofs of pur­
chase. The hour video features classic
clips from Seinfeld's first five seasons.
The grand prize for the contest will be
an all-expense paid trip to Hollywood
for two and a tour of Sony Pictures
Studios.

...d..... CIIIIIe July 311995

_-------------PIlOellAMING---- ....
Coca-Cola/Packer Plastics in its pro­

motion will offer Seinfeld collector's
cups at retail outlets where there is
Coca-Cola fountain service.

The cups will feature memorable
quotes from the series' characters and
will be customized with the market's

f
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Cops-13 Amer's Most
Wan~2A

John I.a'l'o- Heme CGurt-
quette-1I 12

Klrk-3 S~ ~ 0......1-2Sister,
Slster*-3

Mad About Hope & 20
You-21 GIorl.-U NBC Sunday MovIe--.

"iii;;;;~;;;&;;;r;;;;;i::tTh;;:;e~s;tim;;:;p~s~o;;;ns;t-iT:;oo;iSom;;;; ...;-nM:iian1ediiTifiKr;w;jiIthii11M11ii..,iiiiiVLiLov__i"
-15 thInI-12 Chlldren-2A c:om,.n,-U

New show titles are in
bold; returning shows
occupying a new time
period are in italic;
projected winner of time
slot is tinted yellow;
projected winning share
for night is red.

* -new network

The following chart
shows ad agency
consensus on share
estimates and nightly
averages for the
established and
emerging networks
for the 1995-96 sea­
son. Ten leading ad
agencies were polled.
From their handi­
caps of the fall prime
time season, a con­
sensus share predic­
tion was calculated
for each program
and each night of the
new season. ABC is
predicted to edge out
NBC for the season
crown. NBC's 'ER'
takes top share hon­
ors. with a predicted
33. Sandwiched
comfortably between
'Seinfeld' and 'ER,'
'Caroline in the City'
is voted most promis­
ing newcomer (24
share).

•



partners, Werner said "plans for Out­
door Life and Speedvision are on
track." He said that Outdoor Life's
launch may be further delayed, howev­
er, "due to the change in ownership
structure."

Meanwhile, the news of the new
capital infusion to Outdoor Life could
not have been well received at the
"other" outdoor channel. "It's sort of
been a struggle identifying our own
network in the marketplace, with Out­
door Life's very expensive marketing
campaign pushing into the segment
that we're in," says Andrew Dale, vice
president of production, the Outdoor
Channel. Created by brothers Perry and
Thomas Massie as an outgrowth of
their gold prospecting hobby, the
Temecula, Calif.-based Outdoor Chan­
nel started airing on low-power satel-
lite systems in June 1993. i.

The Outdoor Channel is the iwne
Times Mirror/Cox originally chOie for
its network, but it bad to change it to
Outdoor Life after a court ruled that the
Outdoor Channel bad first dibs.

The Outdoor Channel fil1edtta ini­
tial45 hours ofweekly programiDa pri­
marily with prospec:tiDa programs and
a library of old westerns. Prospecting
has shrunk to 15% ofchannel program- •
ing, replaced by programs on fishing, .
sailing, scuba divina, hunting, shooting
and other outdoor pursuits.

Dale says the cbanners predomi­
nantly male viewership will change as
the network adds more programina
appealing to female viewers.

The advertiser-supported Outdoor
Channel averapa sill minutes mcom­
mercials per balfbour.

Outdoor Cbmnel DOW radles 2mil­
lion subscribers in the U.S., Canada,
Mexico and the Caribbean. TIle net­
work is carried by 26 small leponal
cable operators rew:JUna ....oximate­
ly 400,000 sublIcriben. It I1so • car­
ried by 1910w-power TV affiIiIIeI and
on C-band and .otber TVRO satellite
systems. Outdoor Oumncl Chairman
and CEO Perry Massie says Ibe net­
work's goal is to reach a combined 4
million viewers by !be end of 1995.

Dale says the network ir talkina
with major MSOs and satellite sys­
tems about carriage, but he concedes
the going is rough. -

HHI. RltI...
(_) CI'I. U.S.
2,749 4.2' 2.9
2,680 4.1 2.8
2,652 4.0 2.8
2,633 4.0 2.8
2,618 4.0 2.7
2.593 3.9 2.7
2.589 3.9 2.7
2,552 3.9 2.7,
2,537 3.8 2.7
2,532 3.8 2.7
2,472 3.9 2.'
2,465 3.7 2.6
2,408 3.6 2.5
2,391 3.6 2.5
2278 3.4 2.4

experience with QVC makes these
types of programing services especial­
lyappealing."

Continental Vice Chairman Tim
Neher says, "In this competitive era, it
is becoming increasingly important for
cable operators to make strategic
investments in [the) content business."
He calls Outdoor Life and Speedvision
"especially attractive."

Speedvision, the channel for plane,
boat and automobile aficionados, is
slated to launch in first quarter 1996.

Outdoor Life had been slated to
launch this month, but Times Mirror's
recent fiscal reassessment had put all
its operations, current and planned,
under renewed scrutiny.

Outdoor Life President and CEO
Roger Werner had said earlier in the
week that he expected cable systems to
start picking up the channel "fairly
quickly." Times Mirror/Cox has
pledged to spend $100 million each to
launch Outdoor and Speedvision.

Following announcement of the new

HBO SUn 10:3Op 2,218 9.4 2.3­
HBO Sat 10:00p 2,207 9.4 2.3
HBO Tue 8:tXJp 2,1404 9.1 2.2
HBO Sun 8:00p 2,118 9.0 2.2
HBO Sat 8:00p 2,078 8.8 2.2

N....rk n_(ET)

CNN Tue 7:OOP
CNN Wed 5:00p
CNN Tue 5:3Op
CNN Wed 5:3Op
CNN Thu 5:3Op
CNN Man 5:00p
CNN Thu 6:15p
CNN Tue 7:3Op
CNN 'Man 5:3Op
CNN Tue 8:00p
NICK Sun 10:008
CNN Tue 6:25p
CNN Moo 6:25p
CNN Tue 6:00p

7.

Cotncast join CoxIIM team

1. AttMt: 'WeIr
2. Movie: 'Mart Lawrence You So Crazy'
3. Movie: \tblI"
4. Movie: 'Demolition Man'
5. MtNie: 'Body L.MIgufIge'

Program
1. O.J. S/mpIIon Trial
2. O.J. Simpson Trial
3.0.J.~TrW

4. O.J. Simpson Trial
5. O.J. stnpson Trial
6. O.J. Simpson Trial
7. News UpdaIe
8. O.J. Simpson Trial
I.QJ. .....1t1ltlt;,;. ""fl'~,." .~;

10. O.J. Simpson TrW
11. ,d'.:t.,~_}.'L

12. O.J. Simpson Trial
1f..o..t~ Ttftt"
14. O.J. Simpson Trial
1" 7i

II' .' l" " . •... ", .t..... .' " ..II.., ll.. . l,.. .. ..IL,· I.... _ , .. L~. JI..J....t:.
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New partners boost Outdoor Life, Speedvision; 'other' Outdoor channel keeps on plugging
By Jim McConvIlle

Comcast and Continental
Cablevision have signed on
as equity partners in the

Times Mirror/Cox programing
partnership.

The investment will cut Times Mir­
ror's stake to 10%. That will leave Cox
with the largest stake (45%), but the
new partners (22.5% each) have an
opportunity eventually to become
equal partners with Cox in the venture.

As part of the deal, the two new part­
ners say they expect to launch
TM/Cox's planned channels, Outdoor
Life and Speedvision. According to
Cox, it will carry the channels on its
expanded basic tier, which reaches 3.2
million subscribers.

Comcast President Brian Roberts
says of the investment: "We believe
that in addition to providing special
interest programing, both Outdoor Life
and Speedvision have the potential to
become specialty video retailing out­
lets for a variety of merchandise. Our
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40 episodes of the sitcom. Now in its
third season. Weird Science airs with
back-to-back episodes on Saturdays,
7-8 p.m. ET/PT.

TCI down Alpntlna way
Top multiple system cable operator
Tele-Communications Inc. plans to
acquire 35% of the issued and out­
standing common shares of Torneos y
Competencias S.A. (TyC), the largest
sports programer in Argentina.

'INN pis NASCM vet
Veteran NASCAR sportscaster Eli
Gold will join The Nashville Network
in February 1996 as a play-by-play
announcer for the network's live rac­
ing coverage. Gold a1Io will host a
weekly caB-in motonports show set to
debut onTNN in February.

lIlY .. .....,
M1V on Aua- 8 WiD debut an .
ed series.Aft1ItPIu. described by
network.".~ disgui
actioB adventiueL.... -.ies, a s
otr..MI'¥•.
Te . ""'W,'
IO~'"~":'"

1. McMe: 'BabY' OIly Our
2. Movie: 'Body Language'
3. Movie: 'ShoMtIwn in LJIIJe TOI\.)'o'
4. Movie: 'On Deadly Ground'
5. Movie: 'POtIIIc.JultlJt»'

Pro'rlm
1. AIovIIf: 'Kindtltgatten Cop'
2. Movie: 'The Terminator'
3. O.J.~ Trial Coverage
4. Movie: 'Kindergarten Cop'
S. MoWe: 'T11d1g Places'
8. O.J. Simpson Trial Coverage
7. wwFAtlndIyNight Raw
8. O.J. Simpson Trial Coverage
t. O.J. SImpeon Trial Coverage

10. O.J. Simpson Trial Coverage
11. O.J. S/mpIIon Trial Coverage
12. News Update
13. Silk Sta/IcingJ
14. Rugrats
11.

Time. targeted to age 49-plus viewers.
Members of the Our Time Advisory
Council include fonner NJ. governor
Thomas Kean; NBC News anchor
carol Jenkins; 20120 host Hugh
Downs. and fanner Capcities/ABC
programing executive Phil Beuth. The
network will debut on Oct. 2 with a
two-hour block of programing on the
Faith & Values Network and plans to
expand to four hours in 1996 and eight
in 1997.

VIII ......
Fumes from an air conditioner ventila­
tion shaft forced 60 employes of
music cable network VH1 to evacuate
the station's New York production
studio last Monday afternoon (July
31). Two employes required treatment
at a nearby hospital for nausea, dizzi­
ness and palpitationa; they were treat­
ed and released. A New Yart police
spokesman said the source of the
fumes wasn't found, but the air was
ruled safe by later that afternoon.

USA ...... 'WeIrd ScIence'
USA Network is renewing Weird Sci­
ence for two more seasons for a total

throup ill electronic publishing ann
M Publishinl. will provide the net­
work with medical illustrations. pho­
tographs. animation. backpound
video and "second opinion" video pre­
sentations by Mayo's medical staff.
Mayo segments will be used on
AHN's proposed seven regularly
scheduled "Ask the Doctor" series.
The programing deal is part of AHN's
previously announced exclusive, five­
year, $20 million agreement with the
clinic and M.

..,....... AIIN
America's Health Network (AHN) has
sianedID. • ~)'o

HeahIl Cli1lft
c1~ will pI'O\'id8'"
for me yet-to-be­
work. AHN. sc h in
fU'St quarter 1996. is to be a 24-hour
basic tier cable network that provides
health and medical programing. Mayo.

II

........ ....,..,
Playboy has made its first inroads into

. the burgeoning Asian market. The
Playboy Entertainment Group has
signed an ~ment with a Japanese
TV company to provide the Playboy
Channel to Japan. Under the agree­
ment, the Tohokushinaba Film Corp.
will supply the Playboy Channel to
Japanese cable subBcribers and hotels.
starting Oct. 1. Tohokushinsha, which
operates two satellite«livered cabIo
channels, will control 80% and Play- .
boy 20% of the veDture. Playboy alao-..
will provide the channel with 700
hours of programing durina; its first
five years and will rec:eiw a bnmd
royalty for the use of the_boy logo
and trademark. The"'.r.be sec­
ond full-time~lIayboy
TV network. Playboy TV UKJ
Benelux. a joint venture of Playboy
and BSkyB, was announced last May.
_ executIwes

pIM .... nel
Fonner ABC Network executive
Squire Rushnell and a handful of other
industry veterans are launching an
infonnation-based cable network, Our

.. dn....... CIIIIIe August 7 1995
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paid 'for Olympics rights, NBC sold
the IOC with its triple-barreled TV­
distribution deal that will see the
games televised on NBC TV and its
two cable networks, CNBC and
America's Talking, which will cover
lesser-known Olympic events. NBC

Sports and IOC also have agreed to
televise a weekly half-hour program
on the Olympics starting at the end of
the Atlanta summer games next
August and running through the end
of the Salt Lake City winter games in
February 2002.

Ad executives say it's too early to
say whether NBC ever will tum a prof­
it from the games. "Sitting here in 1995
it was a great move." says Larry
Novenstem. senior vice president and
associate media director. BBD&O.
"How is it going to look in 2000? Only

! !

t7

.......'. CHOICE: "."",.~ to Nielsen, July 3J-Aug. 6

-.a.dn..... a CIIIIIe August 141995



Sherman, ad buyer for McCann/Eric­
son, are "more of a crapshoot. Do we
have the 1992 Barcelona [Spain)
Olympics allover again?" There, NBC
reportedly lost more than $100 million
in its "triplecast" agreement with MSO
Cablevision Systems. _

around $655 million ($555 million plus
$100 million production costs) for Salt
Lake City.

NBC may offset its twin Olympics
costs with ample profits expected from
its 1996 summer Olympics coverage in
Atlanta (see box, page 16).

IIIII--------------PROGRAMING------- _
Buyers say NBC likely will have an

easier time selling advertisers on Salt
Lake City than on Sydney. "It's a U.S.
Olympics, and it's only two hours out
of Eastern time as opposed to halfway
around the world," Novenstern says.

The Australian games, says Bill

1
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80. Lost CIvIIIzIUonI 4.3/9

6.8114 68.

30.....,T_.... 57. AIIbotI & CoItIIIo
una..... 6.2113

55. Touched by an Angel
6.4113

73. Dr. Cll*ln, MeclIctne
__ 5.5113

49. Northern Exposure 37. Dateline NBC

57. CIS Special Mm.-
ThlII8ck Fox 6.2112

7.0113
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~ 8:00 46. Ale MovIe Specla~ 57. BUrke's Law

PEOPLE'S CHOICE: IIMiRgs accortIIng to Nielsen, July 24-30
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!88::30 64.LoII&CIark 6.0/12 18."", She wrote
10.1/20

1
8:30 KInua 7.2114
9:00
9' 61. Eye to Eye
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Readies new weeknight
international newscast
By JIm McConville

CNN plans
life after OJ

P
reparing for the eventuality
(someday) having no more OJ
Simpson trial to cover, CNN

developed a daily evening newscas~

CNN Worldview. which will focus on
international news.

After the trial, CNN also will add a
midday program and reshuffle its regu.
lar daily daytime programing.

CNN Worldview will air weeknights
at 6-7 on CNN and CNN International.
The show will premiere the day after
the trial goes to jury deliberation CNN
Worldview will team three of the net­
work's primary news anchors-Lon­
don anchor Hilary Bowker _ Wash­
ington anchors Bernard Shaw and Judy
Woodruff. Shaw and Woodruff report
from CNN's Washington bmeau and
Bowker from CNN's London Produc­
tion Center.

CNN Worldview, says Bob Fumad,
executive vice president and senior
executive producer for CNN, is being
positioned as an alternative for view­
ers looking for international news.
The show will concentrate on the
most important international news
stories of the day. "We won't ignore
domestic news, but it will be framed
in a global context," Fumad says. .

Another post-trial addition will be
CNN Today, a two-hour midday (1·3)
program of news, sports, weather and
live interviews, anchored by CNN's
Lou Waters and Bobbie Battista.

The program is part ofCNN's strat­
egy to produce lOllI-form pl'OII'lIming,
which TBS executives say is better
suited to slower daytime periods.

Other changes in CNN's post-trial
schedule include placement of CNN
daytime talk show Talkbtlc/c Live to a
permanent 3-4 p.m. weekday slot.
During the O.J. Simpson trial, the
show has aired for a half·hour at 3:30
p.m (during the trial's midday
recess). In other news, CNN's Inside
Politics, a daily report on political
news, hosted by Bernard Shaw and
Judy Woodruff, returns to its late
afternoon 4-4:30 time slot. •

HIlI. RItIII
(_) Cable U.S.
3,690 5.7 3.8
3,004 4.6 3.1
2,839 4.3 3.0
2,804 4.2 2.9
2,634 4.0 2.,
2,369 3.6 2.5
2,345 3.5 2.1"
2,325 3.5 2.4
2,288 3.5 2.4
2,225 3.4 2.3
2,184 3.3 2;&
2,172 3.3 2.3
2,171 3.4 U·,
2,168 3.3 2.3
2,157 3.4

attributable to net losses picked up
in cable companies it acquired in
1994. The cable operator also
reported sales revenue of $263.7
million for the quarter, a 37%
increase over sales of $192.1 million
for the same period last year.

Cable quarterback
Classic Sports Network has tapped
former New York Jets quarterback
Joe Namath as the cable network's
official national spokesman, prima­
ry on-air personality and host of
NFL Night at the Classics, a weekly
two-hour programing block that
looks back on great moments in
NFL history.

OIJIIIpIc mettle
NBC Sports and ESPN have signed
an agreement giving ESPN exclu­
sive cable rights to a variety of U.S.
Olympic trials for the 1996 summer
Olympics in Atlanta. ESPN and
ESPN2 will combine to offer 77
hours of Olympics trial coverage,
highlighted by 18 live hours ofU.S.
track and field trials.

HBO sat 8:00p 4,469 19.2 4:.7
HBO Sun 8:00p 2,524 10.9 2.6
HBO Tue 8:00p 2,261 9.1 2••'
HBO Sun 4:15p 2,124 9.1 2.2
HBO Wed 8:00p 2,007 8.6 2.1

Networtc TIm. (El)

TNT Sun 8:00p
USA Sun 3:00p
USA Wed 9:00p
ESPN Sun 12:00n
CNN Man 5:00p
ESPN sat 10:00p
CNN Man 5:3Op
CNN Man 5:50p
TBS Sun 7:00p
CNN Mon 6:00p
USA sat 8:00p
CNN Mon 4:30p
NICK Tue 6:3Op
USA Mon 9:00p
NICK Thu 6:

a.o. ......
Cablevision Systems Corp. saw its
net loss for the second quarter ended
June 30 nearly double, from $54.7
million, or ($2.42) a share, to $96.9
million, or ($4.18) per share, which
the company says was primarily

..... 1PIIIt
Fueled by stron& growth in its
entertaiDment IDd news businesses,Tumet5d··· Systems
reports a 68,.' . in ill second-
quarter profit ." million, or
eight cents a sIIIn, while its sales
increased 18%, to $798 million. The
company's entertainment and news
groups both posted 21% revenue
increases from a year earlier. TBS's
news division, which includes CNN,
was buoyed by the network's con­
tinued OJ. Simpson trial coverage.
Turner's other operations produced
less glowing results. The group's
sales revenue dropped 18% from last
year, to $55 million, and operating
losses increased from $16.5 million
to $25.4 million.

1. MovIe: 'Trw Lies'
2. Movie: 'Blankman'
3. MovIe: 'Baby's Day Out'
4. Movie: 'Baby's Day Out'
5. Movie: 'Major League II'

Pl'OIrim
1. Mt.wie: 'Broken Trust'
2. Movie: 'Big'
3. MovIe: 'A MotIHH's Prayer
4. NASCAR Winston Cup
5. O.J. Sirnpson TrialCo~
6. NFL Pre-Season Football
7. News Upd8te
8. O.J. Simpson Trial Coverage
9. Clash of the Champione31 ::,i:;r::'

10. O.J. Simpson TrialCo~
11. MovIe: 'Big' l!
12. O.J. Simpson Trial Coverage
13. Rug,.,. -
14. WWF Monday Night Raw
1 •

22
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Wonder and Terence Trent D'Arb~.
among others. The specials include Pen
pie: A Musical Ce(ebration .ofDiverslfl.
an animated SpeCIal hononng the 50th
anniversary of the United Nations, and
Latin Rock Nights, recorded live at the
28th Montreux Jazz Festival.

The two new affiliate sale!, 'Jtfi!(I~

will be located in MexiLo City ,.I:,\ld Sa: I

Paulo. Brazil. Coincidmg with ('sral:
tishment of the offices. HatLlirnlYd
announced that Andre\\< Thau ha·; beell
promoted to assistant general Irlanag
er/senior counsel with responSlibIli1',

'.,jl

.f the channel's affiliate sales.
the Mexico City office will be

trin, regional director, affiliate
I i relations, and overseeing the
I 0 office will be Axel de Torsi­

ng the same title. Both will
Thau. _

31

2. DatlIIIne NBC

3.ER

2. selnteld
1. Friends

17. Hope &Gloria

23. J Larroquette

6.7/13 ~31,...,;.,WIn...;.;:gs~"...-_--;;~~
49. Newsradio
20. Frasier

10.1/21 78. Lost Civilizations 4.219

40. Nanny 8.0/16 56. The Omen
42. Dave's World 7. 9/15

76. Northern Exposure 31. Dateline NBC
4.5/8

29. About You

7.9/14 56.48 Hours 6.4/12

6.9/13 50. MUrder, She Wrote
5.0/H

~';";';F;;';;""----,~~

42. Day One

I·

29. Nfl Pnt-5eason 45. In the House

Football-Mlnnesota ~;;';:':;;;:;:~~=:""';'':':'::';;...I 23. NBC Monday Night at
Vikings VI. san Diego the Movies-Trial: The
Chargers 8.8116 PrIce of Passion, Part 2

27. Chicago Hope 9.1/16 9.3116

52. Matlock

~~.OO 7. Primetlme live 11.5121 72. Under Suspicion 4.7/9 35. Law and Order

wm AVGf----:;:;::;r.;:;rr--+--...;.,~.;;;r---__lI-----,;:;r:;~;;...--+--_i=r,:n_--_+...;;:;:.ri~S11lAVG 1.-_.-:=::L.:=-__.....L__..=::=~__--.J__--=:~~~__...J....__-=:L:.=______l_=:..=..:::::::L..:iL:.:=::=~::=-I

RANKING/SHOW (PROGRAM RATING/SHARE] TOP TEN SHOWS OF THE WEEK ARE NUMBERED IN RED
1II.EV1SION UNIVERSE ESTIMATED AT 95.4 MIlJJOfII HOUSEHOUlS: ONE RATINGS POIHT=954.000 TV HOMES

38. Am deos 8.2118 16. IlO MInutes
)0 7 15. Am Fun Videos 10.2121

i(~ 800 47 Lols&Clart 11.Munl8f',SheWrote 73. seaQuest DSV 4.6/91-;-;';";';;';;";';';;;;:;:;;;;~~';';';'
8.301- +- .__,;",11:..;:.21:.:2::..;1+- +;;.;,;.:;;::::~~ ......~;:r..:.
900
930 20. ABC SUnday Night 23. CBS Sunday Movie- 31. NBC Sunday Movie-
.. Movte-Joe VllrIUI the Treacherous Beauties One Woman's Courage

1000 Volcano 9.7/17 93/17 8.6115
10:30

8:00 40. 8.0119 69. Magician'S Favorite 57. Unsolved Mysteries

>c 8:30 34. Boy MeeII Wortd 8.5119 Magicians 5.1112 5.3/14

Q900 2B.SllIpby 9.0119
64. CBS Special Movie- 38. Dateline NBC

!.9:30 37. Hangln' w/Mr. C 8.3/17
Black Fox: Good Men

lO:oo .20120 11.4123 & Bad 5.3/11 58. Homicide: Life on the
10. Street 6.2112

~8oo 66. Dr. Quinn, Medicine 77. Sweet Justice
~ 830

Woman 5.2112 53.Fox~

900 73. Major League Baseball 62. Touched by an Angel Footbal~1o BIlla
9.30 4.6110 5.7/12 35. MovIe of the Week- VI. D8I1alI Cowboys

~1O:00 47. Walker, Texas Rang8f
Danielle St8eI's 'Daddy' 6.8115

8.4117
1030 7.6/15

PEOPLE'S CHOICE: Ratings according to Niehten, Aug. ]·13
U/plH. - "-_.-

)0 8:00 46. Full House 7.7/15 54. Rescue: 911
i( 8:30 17. Roseanne 9.8119

~
. 4. Home Imprvmt 13.1/23

9:3 S.Coach 12.2121 50. CBS Tuesday Movie-
10'00 Adrift 7. 0/12

. 20. NYPD Blue 9.7/17
10:30

)0 8:00

I
c 8:30

9:00
9:30

10:00
10:30

)0 ,;

C 8:00 23. Laverne & Shirley

1
8:30 Reunion 9.3118
. 8. Grace Undr FIre 11.4/21

9: 6. Ellen 11.9/21

I
Ie---. _
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Network. co-owned with 1 I
The program's weeki) ',I).

news hole will be filled "'I'lh
minute videotapes submitkll tlv
dential candidates; 18 minutes;
mentary will be provided el'
May, syndicated column),! WI

Rocky Moumain Ne~l/s. Colorado
ical figure Cara May Denver will
as show anchorlhost. and a rotatin
of Democratic and Republican
cians will serve as analysts.

Another Race segment is "Bet
\ the Lines," with Sanford Unger,

fessor at American UniverSIty.
Brent Bozell of the Media Rese
Center serving as liberal and cons
tive media critics who will eval
how well TV covers politics.
,'" TIle other program is Damn Right
daily evening half-hour show cov .
political issues, such as the privatiz
of the Grand Canyon and whet
income tax should be eliminated,
the perspective of Main Street (BRO
CASTING & CABLE, July 31).

The show, which pre1hieres Oct.
will be syndicated bYJ:Multimeo
Entertainment and carried by Multi
dia's NewsTalk Television cable
work.

Rating
Cable U.S.

6.1 4,1
3.9 2.6
3.7 2.6
3.6 2.4
3.6 2.4
3.4 2.
3.3 2.2
3.2 2.2
3.3 2.2
3.2 2.2
3.2 2.1
3.0 2.1
3,1 2.1
3.1 2,
3,0 2.0

HHS.
1000)
3,953
2,523
2,440
2,337
2,269
2,138
2,132
2,095
2,084
2,053
2.027
2,010
2,003
1,996
1,918

HBO Tue 8:00p 3,696 15.9 3.9
HBO Sat 8:00p 3,463 14,9 3.6
HBO Sun 10:30p 3,101 13.33.3
HBO Sat 10:30p 2,664 11,5 2.8
HBG Tue 10:30p 2,640 11.4,.2",}

Network Time (ET)

TNT Sun 8:00p
USA Sun 3:00p

ESPN Sun 1:OOp
USA Wed 9:00p
LIFE Wed 9:00p
NICK Mon 6:30p
USA Sat 8:00p
USA Mon 9:00p
NICK Thu 6:30p
NICK Sun 10:00a
NICK Wed 6:30p
CNN Tue 5:30p
NICK Thu 9:30a
NICK Sat 12:30p
NICK Thu 10:00a

______.CABLE: ....;

1. Movie: 'True Lies'
2. Movie: 'Clear and Present Danger'
3. Movie: 'True Lies'
4. 20 Years of Comedy on HBG
5. High on Crack Street

Progl'lm
1. NFL Pre-&tason
2. Movie: 'Crocodile Dundee II'
3. NASCAR Winston Cup
4. Movie: 'Letter to My Killer'
5. Movie: 'The Silence of Adultery'
6. Rugrats
7. Movie: 'Crocodile Dundee I/'
8. WWF Monday Night Raw
9. Rugrats

10. Rugrats
11. Rugrats
12. o.J Simpson Trial Coverage
13. The Busy World of Richard Scarry
14. My Brother and Me
15. Jim Henson's Muppet Babies

PEOPLE'S CHOICE: TOP CABLE SHOWS
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ABC refused to reveal the Il8nle
the source, known informally as ..
Cough." A higher court ultimatel
reversed Markow's decision orderin
the companies, including America
Express. to tum over the journalists'
travel records. •

______PROflRAMIN8 • ..:

ing over the case, already had made
some rulings against it. At Philip
Morris's request, Markow ordered
several companies to tum over their
records to the tobacco company,
which was trying to find the source
for some of Day One's claims.

bacco
prove
tCIlOW-

......'s CHOICE: Ratings acconJi,. to Nielsen, Aug. J4-20
¥

mglY lUrUJ8 II 14JM- • "'t"'u.
Others suggested that ABC was

doubtful about its chances. Judge
Theodore Markow, who was presid-

>-

il~~~±~~~~~~~~~
10:

i:~~~~~~~
'10:

10:

1>!8M~~~~e
8:
9.
9'

10:
1{):

!



•

H80~. t.". .
HBO Sat .8:OOp .. 2,034. 8.7 2.1
H80 _JO:1.~;:.if' ..~;.·' ti~·
HBO Wed 11:3Op 1,932 8.3 2.0
H80 _ .~,. 7''' 1.'k

identities. UPN series stars also will
appear on MTV shows such as MTV
Weekend Jams and MTV Primetime.

TInct!
The Golf Channel has signed distrib­
ution agreements with three addition­
al MSOs, giving the 24-hour channel
another potential 3.5 million sub­
scribers. New MSOs include Cable­
vision Systems, 2.6 million sub­
scribers; Charter Communications,
800,000 subscribers, and Booth
Cable, 140,000 subscribers. The Golf
Channel launched last January.

tIM to scnmltle
Fox Broadcasting's cable mov
channel, fXM: Movies from F
will scramble its signal beginr
later this month. The network
launched in October 1994.

"Travel
The BBC-produced travel se
Holiday joins The Travel Ch
schedule on Sept. 5. The 22­
series will air Tuesday and 1
day at 10:30 p.m. and Sunday-il~

5~30p.lJl. ET. ......

, • l' . . .", t",'J,,' ,,_ , "IJ•.ll .......,.4 . ,t",lJt'

1. Movie: 'Clear and Pf8NIIf Danger'
2. Movie: 'Andre'
3. Movie: 'Clear and Present Danger'
4. Movie: 'True Lies'
5. Movie: 'Rising Sun'

Program
1. NFL p,.season
2. O.J. Simpson Trial Coverage

3. HASCAll WIWon C&f,J
4. NFL Pre-S8ason
5. O.J. S/mpIIon TrlIII Coverage
6. O.J. Simpson Trial Coverage
7. O.J. S/mp8on TriIIl Cowt'8Qe
8. Movie: 'Stopf Or My Mom Will Shootf'
9. Rugrats

10. O.J. Simpson Triaf Coverage
11. NFL Pre-Season FootbBJI
12. Movie: 'Stopf Or My Mom Will Shootl'
12. o.J. Simpson Hearing
14. O.J. Simpson Trial Coverage

15. '1M:

Schreiberg and Dermie Gordon in as­
sociation with the Wrightwood Group.

....... promotion
Turner Network Television (TNT) and
celebrity-owned restaurant chain Plan­
et Hollywood have joined hands in a
national promotion ofTNT's Super
'70s Week. Scheduled for Aug. 28­
Sept. 4, Super '70s will feature the
best movies and TV series produced in
the '70s. TNT and Planet Hollywood
are co-sponsoring the "Have a Prize"
sweepstakes where the winner goes to
New York for a three-day, disco-filled
weekend The prize also includes din­
ner at Planet Hollywood New York.

IItNIMTV Cross-promotion
United Paramount Network and Para­
mount parent Viacom-owned MTV
are teaming to cross-promote UPN's
fall schedule and upcoming MTV
Video Awards. On Monday and
Tuesday, Sept. 4 and 5, MTV VJ.
will host UPN's new fall lineup. Stars
from UPN's Monday and Tuesday
series will appear frequently through­
out the evening, and a special logo
has been created that integrates both

It:, , ! ~4 u , ~ • " . .'

F........
Direct broadcast satellite (DBS) pr0­
gram provider DIRECfV will transmit
Major League Baseball games free to
subscribers for the remainder of the
regular 1995 baseball season, which
ends Oct. 1. The deal is part of a dis­
tribution agreement worked out with
MLB and cable network ESPN.

!I_USA

... cIMtl ........
The Nashville Network has nuned
dick clark: productions producer of a
new weeknight prime time entertain­
ment variety series that will replace
Music City Tonight on or before Jan.
2, 1996, in TNN's 9-10:30 ET time
slot.

By Jim McConville

Bravo cable network this fall will
•. profile the artistic process in

three documentary series.
Masters of American Music, an

eight-part series on jazz, profiling such
jazz pioneers as John Coltrane, Sarah
Vaughn and Charlie Parker, debuts
Sept. 1and continues each Friday at 10
p.m.

In October, Bravo will air the
three-part series Music for the
Movies. profiling film composers
Bernard Herrmann, Toru Takemitsu
and Georges Deleru'e over three
nights (Oct. 17-19) at 10 ET. Bravo
also will air six films featuring works
of Oscar-winning composers before
and after each documentary.

In November, Bravo returns to its
second season of Inside Actors' Studio,
a series in which actors and directors
discuss their approaches to acting for
film and stage. _

... de ....... c.IIIe August 28 1995

USA Networks plans to produce a
pilot for a new reality-b~d program
that chronicles the life of an emer­
gency room medical staff. Tentatively
titled Life & Death, the show will be
shot in the emergency room of Ben
Taub General Hospital in Houston,

i one of the nation's busiest trauma cen-

t .;;;;;:w
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tern and broadcast station
ship goes away.

Diller also needs unanimous
to make any acquisition ex
of the outstanding market value
joint venture "at the time of SUch
action," the agreement states.

g 0,,0 ~ 0

respectively) "for any transaction not
in the ordinary course of business,
launching new or additional channels
or engaging in any new field of busi­
ness." The agreement also gives Liber­
ty the right to reacquire Diller's shares
in Silver King if the ban on cable sys-

PBOPLE'S CHOICE: ".",.. accotdiIw to NieIseII, Aug. 2J.

the SEC between Liberty and Diller to
operate Silver King.

The venture gives Diller 70% voting
control and a 20% equity stake, but
requires unanimous approval of the
partners (including TCI and Liberty
chiefs John Malone and Peter Barton,
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NIlwIIt n.. (IT) =c::-.r.•.
.... TIIiif.IILi••m•••
ESPN sat, '. 9:;" 2,505...'3..8 ..2.8
NICK StIrn . mIrra·,'••
=~~~;.,.:
U.SA .. SUn.1a,. 2,170 .,3.3 ....2.•.3..•UM· ~ . , [a'a
CN..N... Tue..... 2:~._ ..2,147 3.2.... 2.3.:_ ~.,~~.F".".1

".ss =a/',rsW,
USA. Tue 8:11.2,010 3.1 .....2.1

<;.,.~ ••·.I~ mR 11'\, .'
NIC!< Man 6 2,0:t5 3.2 2.1

WORLDWIRE
• Local European executives say -= will launch a European version of its
CNBC business service in earty 1996. The channel will be a companion to
NBC SUperchannel, which carries a significant amount of business news.
Superchannel Chairman Patrick Cox says his division also is developing a
business intormation service to be downloaded directly to computers.
• n.....,CIIInMI has unveiled scheduHng plans for its UK launch on OCt.
1. Broadcasting from 6 a.m. to 10 p.m., the schedule win consist of 600/0 Dis·
ney produd and 400/0 acquired product. There will be TV premieres of two
animated classics each year, beginning with "The Jungle Bool(." In the
evening, the channel will schedule concerts. films and documentaries.
• ESPN's regional subsidiary ESPN Asia will have two channels in Aus·
tralia on Optus Vision's cable service, which launches on sept. 20 to
250,000 homes. There will be a 24-hour ESPN channel with a core of
locally tailored U.S. programing and a second channel, Sports Australia,
with more local coverage.
• UK pay-TV operator ...... SkJ~ reports its revenue is up
41 %, to £778 million ($1.2 billion). for the year (through June 30, 1995).
Operating profit at BSkyB was up 44%, to £245 million. BSkyB is con­
trolled by News Corp., which holds 40% of the equity.
• _.., the regional movie channel owned by Time Warner, Para­
mount, Universal and Sony Pictures Entertainment. has joined the lineup
on Singapore CableVision's package. HBO witt provide two film channels,
one with Mandarin subtitles.
• Thai MMOS service 1111I SkJ'IV has added Turner International's TNT &
Cartoon Network to its lineupof channels, which boasts 80,000 subscribers.
• Discovery Communications has launched an ......,.,CII-.I off
Intelsat 704. It claims a potential reach of 46 million TV homes on the sub­
continent. __

Pretrlm
f~NI'L PIw....Oftt"oolbel
2. NASCAR Winston Cup

3."""4. Rugfllts
.. ,.....~~l.,>·
8. SIIIc StaHclngs

.; .,.~ 'IiWlfIM'JIJGIIf
S. O.J. Simpson Update

,;,' .CUsrm,-n TI1III CoIIMIQIt
10. Movie: 'Down, Out and Dangerous'
11. 0..1. ..." TrlfIJ CoWWllfl
12. Murder, She Wrote
1& WWf'MDndIy NIght RIIw
14. Rugrats
1

the lidvantage ofgoing on the air at 7 as
games are ending. This gives us an
opportunity to get good postgame
reports on late starts."

TNT's game coverage will include
several new production elements: an
onscreen running clock during game
telecasts, a new graphics package, and
two additional cameras for special iso­
lation shots away from the line of
scrimmage. _

lay Meredith Amdur and Lloyd
Shepherd, special correspondents

Jupiter Telecommunications, TCl's
cable joint venture in Japan with
trading giant Su~itomo, plans to

add another 1.2 million franchised
homes to its 800,OOO-home system by
the end of this year. Tokyo-based
Jupiter, 40% owned by TCI internation­
al and 60% by Sumitomo, also is said to
be considering further cable system and
programing investments outside Japan,
perhaps with another local partner.

TCI plans eventually to invest
$200,000 to develop the Japanese
fiber-optic system. Its costs will be
kept low thanks to Japanese govern­
ment loans that cover up to 50% of
construction costs at a 2% annual inter­
est rate. There has been speculation
that TCI may be considering a pan­
regional sports channel to rival Capei­
ties/ABC-owned ESPN Asia, already a
pivotal property on Disney chief
Michael Eisner's new global agenda.

TCI President/CEO John Malone is
touting the Japanese cable venture as a
potential gem in newly created TCI
International. Malone recently predict­
ed that Jupiter will have 4 million subs
and 10 million franchised homes by the
end of the decade.

TCI International launched on the
Nasdaq exchange in July and raised
some $300 million. It comprises all of
TCI's international holdings. TCn has
programing, cable and telephony oper­
ations in 17 countries in Europe, Latin
America and Asia, including Telewest,
the largest UK MSO, and Flextech, the
UK's largest cable programing compa­
ny. TCI expects these markets to enjoy
the same kind of growth that the U.S.
cable industry did in the 1970s. _

Tel expands
in Japan

"ILl .tIn; a CIIIIIe September 41995
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Face Productions and served as its pres­
ident from 1987-93. Prince most recent­
ly was an agent at Creative Artists
Agency and before that was vice presi­
dent. television talent department, the
William Morris Agency. _

goo 0

served as executive vice president, cor­
porate communications. Sauer was
president and chief executive officer of
Steve Sauer Enterprises, a management
company and supplier of network pro­
graming. Sauer also launched Katie

_·t=~~c::::::1=:=J~~=:t:=~~=:::t=:::jmt::=t:1!~~fI1~C1511.
1WIIIM/1ftOW r...... RATING/SHAM) TOP TIN IHOWI OF THE WIEK AM NUMIIRlID IN RID
~~DTlIMTID AT 911.4 -.uoN 1ICll1llHOUll; OIlIRATlNQS POINT.......OOO1V .....

.....-LE'S CHOICE: ".,... M:COIfIIng to NIelsen, Aug. 2B-Sept. 3
."r

:Siegler )Vas most recently president,
Columbia Pictures Television, and
before that was senior vice president,
creative affairs, Warner Bros. Televi­
sion. DeMesquita left Sony Pictures
Entertainment in February, where he

~
)o :~~

9: 77. ABC COllege FaotbaH
9:30 Speclil 5.0111

110:00
10:

7:~ft"r.;-~~;;;;--rtrn 25........ 9.7/23
)0 7: 46. Ant

!:;30 57.LoII&CIIrk 6.6114 31· .....,..""";.2119

9:
9'30 54. ABC"'" NIght 76. CBS SUndIy .......

. MlNle-The c.otyn For the Love of Aaron
10: WInIlUIStDry 7.0/14 5.1110
10:
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develop a sizable subscriber base, but
how large that base will be.

"The question is: Just how far can
this DBS business go? Are the predic­
tions of getting 10 million DBS sub·
scribers by the year 2000 viable?" asks
Hartenstein. "Based on the way our
consumer base, revenue per sub and
pay-per-view buy rate are going, the
answer is yes."

Next year, satellite operators also
will face continued government and
regulatory hurdles, most notably the
auction of satellite spectrum by the
FCC. "We're seeing a lot of tbings
going on in Washington that bother us,
such as having us pay for spectrum
when cable and telephone don't pay for
it," Hewitt says. _

Puf+PaIooza
Nick at Nits on Sept 16 is planning
an overnight on-air stunt called Put·
a-Palooza. featuring episodes of
classic Sid and Marty Krafft kids
shows, many of which have not
been seen on' national television
since the 19708. Shows featured in
the 10 p.m.-6 a.m. block will include
H.R. Pufnstuf (above). Sigmund
and the Sea Monsters, Lidsville and
Land of the Lost. The last series
joins Nickelodeon's saturday morn­
ing schedule this week. --

Rd.,
(010) Cable U.S.

5,393 8.3 5.7
2.546 3.8 2.7
2.408 3.6 2.5
2.397 3.6 2.5
2,371 3.6 2.5
2,285 3.5 2.4
2,249 3.4 2.4
2,190 3.3 2.3
2,184 3.4 2.3"
2,109 3.3 2.2
2,044 3.2 2.1
2,042 3.1 2.1
2,012 3.0 2.1
2,000 3.0 2.1
1, 3.1 2.1

2,253 9.7 2.4
2,100 9.0 2.2
1,781 7.7 1.a.
1.758 7.6 1.8
1,753 7.5 1.8

Former United Press International and Financial News Network chairman
Earl Brian and COO John Berentson on Tuesday were indicted on
charges of falsifying company finances to obtain $56 million in bank loans
in 1989.

FNN had losses of $72.4 million in 1990 and had filed for bankruptcy
protection before eventually being absorbed by the competing CNBC net·
work. In 1993, Brian, without an admission of guilt, settled Securities and
Exchange Commission charges that he had falsified company revenue.

Brian's attorney, Richard Marmaro, told the Associated Press he was
declining comment on the latest charges. Berentson's attorney, Mark
Beck, told the news service that he would dispute the charges. ~

o •

FInancial troubles

together in New York on Sept. 19 for
"Skyforum," a symposium at the Mar­
riott Marquis.

Competition among DBS suppliers
will increase as well, with two compa­
nies-EchoSphere and AlphaStar­
coming to the marketplace later this
year. "The DTH satellite industry is
booming and expects to grow, but the
question is: Will there be room for the
many providers that are entering the
marketplace in the U.S. and Canada?"
Hewitt asks.

However, Eddy Hartenstein, presi­
dent of DBS service DlRECfV, says that
the issue is not whether DBS will

Network Time (ET)

TNT Sun 8:00p
CNN Tue 6:00p
CNN Tue 8:00p
CNN Tue 5:30p
ESPM Sun 7:00p
CNN Tue 7:30p
ESPN Sun 1:00p
CNN Tue 5:oop
NICK Fri 6:3Op
NICK Fri 7:00p
NICK Sun 10:ooa
CNN Tue 4:30p
CNN Tue 7:00p
CNN Mon 5:30p
NICK Tue 6:3

HBO Tue 8:oop
HBO Fri 8:00p
HBO Sun 12:20a
HBO Fri 10:00p
HBO Sun 8:oop

Program
1. NFL Football
2. O.J. Simpson Hearing
3. O.J. Simpson Hearing
4. o.J. Simpson Hearing
5. NFL Prime Time
6. o.J. Simpson Hearing
7. NASCAR Winston Cup
8. O.J. Simpson Hearing
9. Rugrats

10. Doug
11. Rugrats
12. o.J. Simpson Hearing
13.0.J. Simpson.Hearing
14. O.J. Simpson Trial
15. R ,.

By Jim McConville

1. Movie: 'The Tuskegee Airmen'
2. Movie: 'Slack Rain'
3. Movie: 'Hard Vice'
4. Tales from the Crypt
5. Movie: 'Mrs. Doubtfire'

Satellite industry has been
growing by leaps and
bounds, but so has new
competition

DBS services have been going
gangbusters, but the industry
isn't breaking out the cham­

pagne.
"The market is getting tougher.

We're going to see continued, growing
competition from cable and RBOCs,
unfortunately with a heck of a lot more
resources than the DTH industry has,"
says Chuck Hewitt, president of the
Satellite Broadcasting Communica­
tions Association.

The association will face that issue,
and others, when its membership gets
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•By Jim McConville

Channel sharing raises ire
offans ofreligious network

The Eternal Word Television Net­
work (EWTN) can't get a word in
edgewise. At least that is the

opinion of some of its fans, who are
petitioning Cablevision to carry more
of the religious-programing service.

Citing a shortage of space, Cable
Vision Systems Corp, has been piggy­
backing EWTN with other networks,
including some freewheeling public
access shows,

"Friends of EWTN," a group of
Cablevision subscribers from Nassau
and Suffolk counties on Long Island,
have let Cablevision know that they
don't like the short shrift given the net­
work or the company it has been forced
to keep. The group would like The
Eternal Word and other religious pro­
graming to have its own channel.

Friends of EWTN's Arnold Pilsner
says the group first approached Cable­
vision in 1992, asking it to expand
Eternal World programing from a few
hours to a full network. Cablevision
replied that it didn't have enough
channel capacity, an explanation
Friends has a hard time accepting. Pil­
sner says Cablevision capacity has
expanded from 55 to 77 channels since
Friends first approached the company.
Last February, Friends sent a petition
signed by 15,000 Cablevision cus­
tomers asking that Eternal Word get its
own channel.

Cablevision Vice President of Media
and Community Relations Charlie
Schueller says Cablevision is taking
the group's request under advisement
but that given Cablevision' s limited
channel capacity, the group's sugges­
tion may not be logistically possible.

"We've come up with the most cre­
ative and effective possible solution,"
says Schueller, "that is, to give a num­
ber of religious and other program ser­
vices the opportunity to appear on
Cablevision. It's a creative but imper­
fect solution that has much more to do
with our channel capacity issue than it
does with the quality of any of these
services." •

HHs. Rating
Network Time (ET) (000) Cable U.S.

TNT Sun 8:000 5.008 7.7 5.2
LIFE Man 8:00p 4.952 79 5.2

ESPN Wed 11:32p 4,853 7.3 5.1
LIFE Man 10:00p 4,733 7.6 4.9

ESPN Wed 7:30p 4,662 4.9
MTV Thu 8:00p 3.946 4.1
CNN Wed 5:30p 3,039 3,2
CNN Tue 8:00p 2.953 3.1
CNN Wed 5:00p 2,797 2.9
CNN Thu 5:30p 2,760 2.9
CNN Tue 6:00p 2,647 2,8
CNN Tue 5:00p 2.621 2.7
CNN Wed 7:00p 2,598 2.7
CNN Wed 6:00p 2,596 2.7
CNN Tue 7:44 2,562 2,7

HBO Sun 8:00p 2,750 11.8 2,9
HBO Sat 8:00p 1,869 8.0 1.9
HBO Thu 9:01p 1,692 7.2 1.8
HBO Sun 6:00p 1,656 7.1 1.7
HBO Tue 8:00p 1,649 7.1 1.7

1. MovIe:~ "cj;>'~ t!'

2. Movie: 'Truman'
3. 1.Ao'M: YirtuIIJ~t'
4. Movie: 'Addams Family Values'
5. Mo*: ,.",. Scout'

ProOfim
1.NFL~.

2. Movie: Almost Golden
3. MlJ/tJrL....S..... ·
4. Intimate Portrait: J. Ssvitch
5. MII/tW-L..,.. Bu6bsII
6.1995 Video Music Awards
7. O.J. S'tmpson Trial
8. O,J. Simpson Trial
8. O.J. SImpson Trial

10. O.J. Simpson Trial
11. O.J.~TtW
12. O.J. Simpson Trial

13. O.J..""""" riMl'
14. O.J. Simpson Trial
,.. Tdal

PEOPLE'S CHOICE: TOP CABLE SHOWS IEWTN friends
want channel
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er and Martin, neither of which are
geared towards the same audience as
Mad About You. And with plans for the
off-net bows of Frasier and Grace
Under Fire taking shape, access and
late-night slots for fall '97 are likely to
be crowded with top-rated fare. _

5.6/10 62. NBC BlII8ball Night
6.4/12

7.1/13

7.6/13

11.8/22U(n~r[!~~!!!:=~~l!~~~~~~~~~~~~~-}m1
55. Hunt for Amazing

Treasures 6 7/11

sooner to take advantage of the demise
of PTAR and make the most of an open
playing field for the romantic comedy.

The only other new sitcoms sched­
uled for off-net debuts in fall '96 are
Warner Bros. Domestic Television
Distribution's Hangin' with Mr. Coop-

5.819 70. CBS Reports

5.9/10 SO. MunkIf', She Wrote
4.1/7

7.4/13 34.48 Hours

.~~n:~=,::-~~ 38. NBC Monday Night
at the MovIes-
Lorenzo's Oil 7.6113

PEOPLE'S CHOICE: Ratings according to Nielsen, Sept. 4-JO
u'lpfN
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>1 88:0030 75. SIegfrIed & Roy 5.5/11 (Ill) • 6.3/14 62. MovIe of the Wtek-
79. Dr. Quinn, Medicine saved br the 8ItI:

9:00 Woman 4.6/9 Wedding In lis Vegas
9:30 78. ABC Slturdly Family 50. Touched by an Angel 6.4/13 I-.;;;,.:..;::l::.......................,..;:.;;:.,.;.;::.

i( Mow.-Grllmllns 2:
fIl10:00 The New Batch 5.0/9 h::-::=~~=-,:,:"7.-::-:0/::-:13:-1 57. Ws FuI1nIeIt Families

10:30 8.2/16 6,6113

Columbia TriStar Television Distribu­
tion is said to be readying Mad About
You for a fall '96 syndication launch.
There was some debate at CTID on
whether to launch the show in fall '96
or '97, according to a source. In the
end, they opted to roll out the series

B:oo~~~...;.;.;:;;;;;,;;~~~ 53. Diagnosis Munier
)0 S'30 6.9/14I ::~'~~~;.c,.;~--:,..;;.;;~ 72. PIcket Fences

10:0 1.20120 11.7/22 57. PIcket Fences 6.6113
10:30

IE:::'
!10:00 46. Day One

10:30

7:00 38. 7.6/15
> 7:30 19. Am Fun VIdeos 10.0/18 9.lKN~1Ites

!~~~~ 34. lois & Clark 8.0/13 27. Murder, She Wro~.3/15

9:00
9'30 32. ABC SUnday Night 23. CBS SUnday Movie-
. Movie-The Hand That

10:00 Rocks the Cradle 8.2/13 Only the lonefy 9.6/15
10:30

>o'! 8' 36. DIvid CoppertIeId XV

11" 41 CIS_~4 ~~;;;;.;;;;.;.-......,..-...;:.;.:~
-::~~~~~--~ Judgment DIy: The

10: JDhn lilt S1Dry 7.4/12
10:

'
)o~B;'~f!=~III!M!I~~~6~.7~/1~2 66. NatIonal Geographic

8: 1 72/12 Special 5.9/10

9:. 11. 9 44. CBS Wednesday 31. Dateline NBC
9: 2. 11. ~ngtolove

i~~~ 16. PrtnT1lMLM 10,8119 You . 7.3/12

8eptember181995 ~.c...-~



ever with the placing of fall or m'
son shows on five of the six netw
Its new product includes Hudson S
for ABC, Can't Hurry Love and
Waters for CBS, Raising Caines
NBC, Fox's Ned & Stacy and Si
for the WB.

i{Jt§)w~~UfJ(QO;------------"";

feld. who has been named director.
series development. Rozenfeld most
recently served as associate producer
on a number of made-for-TV movies
and several series,

TriStar Television recently complet­
ed one of its most successful seasons

NOPU'S CHOICE: IIaIIngs according to Nielsen, Sept. 11·11

ell."""""".. 32
development.

Kimberly Haswell. vice president.
series development, joins the company
from Fred Silverman Productions,
where she managed the development
staff, The other new hire is Kim Rozen-

I,
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HHI. Rating
Protram Network Time (ET) (000) Cable U.S.

1. NFL F00tbali TNT Sun 8:0Op 9,113 14.0 9.5
2. O.J. Simpson Trial CNN Mon 6:00p 2,884 4.3 3.0

3. O.J. Simpson TrleJ CNN Mon 5:3Op 2,715 4.1 2.8
4. o.J. Simpson Trial CNN Wed 6:00p 2,634 4.0 2.7

. I S. O.J. Simpson Trial CNN Wed 5:OOp 2,590 3.9 2.7

6. O.J. Simpson Trial CNN Tue 5:00p 2.575 3.9 2.7

7. O.J. SImpson Tn./ CNN Mon 5:00p 2,561 3.8 2.7

8. O.J. Simpson Trial CNN Wed 5:30p 2,532 3.8 2.6
9. O.J. Simpson T,*". CNN Mon 7:30p 2,516 3.8 2.6

10. NFL Prime Time ESPN Sun 7:00p 2,472 3.7 2.6

11. O.J. Si"".", ""', . CNN Mon 7:15p 2,418 3.6 2.5:
12. Rugrats NICK Sun 10:00a 2,388 3.7 2.5

13.0.J. Simpson TrlIIl CNN Mon 7:00p 2.361 3.5 2.5-
14. Rugrats NICK Thu 6:30p 2,306 3.6 2.4

11. O.J. CNN Moo 4:30 242 3.4 2.a

1. Movie: 'T1mecclp' HBO Sat 8:00p 3,595 15.4 3.7
2. Movie: 'Speed' HBO Sat 10:00p 2,849 12.2 3.0

3. Movie: True UBs' HBO Sun 8:OOp 2,615 11.2 2.7'
4. Movie: 'Another 48 HRS' HBG Fri 9:45p 2,387 10.2 2.5

5, M<1'M: '48 HRS' HBG Fri 8:00p 2,005 8.6 2.1

10

~""'-----------------(.L7;~~.~--------------~

aimed at black and Hispanic popula­
tions became more readily available.
say industry executives.

Kevin Dowdell, vice president of
new business development. Home Box
Office. and moderator of a NAMIC
panel titled "Viability of New Tech­
nologies in Urban Markets," sayslow
economic minority areas historically
are the last to get new cable or online
programing.

Dowdell says black and Hispanic
homes have an average cable penetra­
tion of 45%-50%, compared with 60%
penetration for subscribel"l- overall.
Disparity in online service use is more
pronounced. Approximately 30.3% of
white households own a PC, compared
with 13.2% for Hispanic and 11.8% for
black households.

Don Dulchinos, senior analyst,
Technology Transfer CableLabs. says
low minority penetration of online ser­
vices doesn't come as a surprise. "Cur­
rent interactive technology available
today is PC-based. which minority
homes historically lag behind in pur­
chasing."

Panelists say creating cable and
online services for minority groups
would produce higher subscriber pen­
etration and usage. "If there are prod­
ucts that appeal to a particular group,
minorities will have a higher tenden­
cy to bUy those products," says Na­
than Garner, consultant for Scholastic
Inc. But minority use of online ser­
vices. he says, likely will still happen
more in school than at home at least
until PCs become a minority house­
hold staple.

New cable technology also may help
increase both cable and online service
distribution to minority groups. •

ca's Talking
Bobbie Battista-Prime News/CNN
loie Chen-CNN Sunday Morning/

CNN
Leon Harris/Donna Kelley-CNN

Morning News/CNN
Bernard Shaw/Judy Woodruff-Inside

Politics/CNN

Extended News or PublIc AffaIrs
Covenp

California v. Orenthal James
Simpson-Courtroom Television
Network

CNN's Coverage of the Haiti Crisis­
CNN

CNN's Coverage of the Oklahoma
City Bombing-CNN

tional Cable Television Association
(NCTA) annual conference held in
New York last week, say the sub­
scriber gap is partly the result of lim­
ited product distribution. with compa­
nies tending to serve such markets
last.

Such subscriber disparity would
shrink if programing and software

DistributionlUniversal Belo Produc­
tions

In Search ofDr. Seuss-Turner Net­
work Television/Point Blank Pro­
ductions

V to V-Nickelodeon

AnIIIIated "........Special or Settes
Dr. Katz: Professional Therapist­

Comedy Central/HBO Downtown
Productions

Duckman-USA Network/Klasky
Csupo Inc.

Rocko's Modern Life-Nickelodeon
The Rugrats-Nickelodeon

Newscaster
Terry Anzur-A-T ill Depth/Ameri-

By Jim McConville

Are You Afraid o/the Dark?-Nickel­
odeon/Cinar Productions

Nick News-NickelodeonlLucky
Duck Productions

Ocean Girl-The Disney ChanneV
Jonathan M. Shiff Productions Pty
Ltd.

The Adventures ofPete and Pete­
Nickelodeon/Gordon Production

Cldldrw'l EducMIonaI or
............... SpecIal or Sertes

A TNT Special Edition: How the
Grinch Stole Christmas-Turner
Network Television

Beakman' s World-The Learning
ChanneVColumbia Pictures Televi­
sion/Columbia TriStar Television

Closing the minority sub gap

PlOPLE'S CHOICI: TOP CAlLE SHOWS

M. inority households lag signifi­
. cantly behind overall TV

households as cable and online
service subscribers.

Cable industry experts, part of a
panel at the National Association of
Minorities in Cable (NAMIC)/Na-
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San Diego probably will be held
separate venue-Jack Murphy S
urn-thus requiring the networks to
up separate coverage facilities.

"The political parties have ma~t

the art of staging conventions that
grossly insufficient for the number

o

Hcan convention in San Diego and ship
them to Chicago for the Democratic
convention. Thus, each network has to
build at least two full sets of conven­
tion coverage facilities.

And possibly three. The final night
of Republican convention activities in

PEOPLE'S CHOICE: IWings acconJlng to Nielsen, Sept. 18-24
U/P{
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IlANKM/IIMOW (NOlIltAM IIATIM/SIIARIJ TOP TIN SHOWI OF THa WID AIlEN~ IN RID
TILftlIlGIIl~D11MATlDAT .... MIJJON HOlIllJlOUll; ONE RATlNII POINT...,ClOOlY IIClMIS

August, will increase significantly.
Network news sources say that, collec­
tively, they may spend $10 million-$15
million more to cover the conventi'ons
because they are only one week apart
and there won't be enough time to
break down the facilities at the Repub-

34
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.'xFri 9:41p 2,307 9.9
&D, ~>G\1,~· •.O
Tue 8:00p 1,841 7.9
SUn .....!:~tjiJf;:7.6

HHI. R......
Hltworlc n_ (ET) (_) call.1 U.S.

TNT .-IiIiIIl-,-""';"'.8' 5.3
NICK Sun 1O:ooa 2,678 4.2 2.8
CNN Tue 4aii•.,l.j;- 2.7 .
CNN Tue 4:3Op 2,499 3.8 2.6
CNM _/iIIi.::t~.7 2.8
CNN Wed 5:OOp 2,375 3.6 2.5
CNN 1lIIft';~.iIrD.& 2.5
CNN Tue, 5~,2,368 ..3.6 2.5
NICK _-:'1~~.,~ .• 2.4
CNNWed . 6:flOp 2,293 3.4 2.4
c-i;·I.Jti)'':-'lI.~~'''''', 2.4
CNN Tue 2:00p, 2,235 _ 3.4 2.3
CNN"....'••·...3 1.3
NICK Wed 6 2,223 3.5 2.3

'.",; '.", 2.3

1. Movie: 'Milk Money'
2. Movie: 'True Lies'
3. Movie: 'Mi Vida Locs'
4. Movie: 'Timecop'
5. Movie: 'Timecop'

• : I' ..' , l' . :I • ~
.I". •• .' • . ,~~1_ , _ ,. . L . .. I _ . _". LI. ... .l.I..:

WOR1DWIRE
u.A .....0IIuI ......... will launch a European version of the Sci­
Fi Channel in the UK, Scandinavia and the Benelux countries on Nov. 1.
In the UK, the channel will be available in 87% of cable homes.
Japan's public broadcaster NHK has started beaming its signal from
PanAmSat's PAS-4 Indian Ocean Region satellite. NHK already broad.
casts on PAS-1 and PAS-2.
IoIonIon Internatl... Ent........... has opened an office in Australia
and appointed Tony Cornish as general manager. He will oversee all
sales. distribution and promotion of Solomon International Pacific's TV
and theatrical catalogues in the Pacific Rim and Southeast Asia.
European pay-TV group FlInINet has boosted its reach in Poland by sign­
ing carriage agreements with 29 Polish cable operators, giving the channel
access to 300,000 of Poland's 1.5 million cable homes. FilmNet also will
launch on cable in Hungary, the Czech Republic and Slovakia during the
next two months. The service will begin a rollout to 94,000 homes in the
Czech RepUblic on sept. 25, followed by 40,000 homes in Hungary and
31,000 homes in Slovakia beginning in November. TIme Warner's HBO
was hoping to launch a cable service in Poland later this year, but that ser­
vice has been postponed until early 1996, according to HBO.
......I..MII ......e .,.... (_) and Hungarian' produc-
tion company MTM ConImu have,..,.....••venture to bid
for a national terrestrial commercial channelift~ take a 49%
stake, while MTM and other local partners wtI hOld' ," ,;,.f 51% share.
JoN Lu" DonIIn",z, the entrepreneur who ..... 1hfa year was
mored to be bidding for Spain's Tele 5 with Rupeel~ has bou
85% of publishing group Grupo 16 and again announ••• to invest
television. He claims to be negotiating wfthT'-$', -.
group that also would be present in cablfJ .,,.

Program
1. NFL Football
2. Rugrats
3. News Update
4. O.J. Simpson Trial
5. O.J. Simpson Trial
6. O.J. Simpson Trial
7. O.J. Simpson Trial
8. News Update
9. Asahh!!! Real Monsters

10. o.J. Simpson Trial
11. O.J. Simpson Trial
12. o.J. Simpson Trial
13. O.J. Simpson Trial

14. Rugrats

15. NfL Prime Ti1rlfl

-
gically strengthen their business. "It's a
little more attractive for some of these
bigger MSOs to save their cash for
rebuilding systems and continue their
clustering through trading," he says.
"They would like to buy, but they don't
have the liquidity right now."

Meanwhile, second-tier cable com­
panies, unfettered by large debt, have
been able to buy smaller systems.

"The second-tier buyers are trying to
[build] a subscriber base; they're tak­
ing advantage of their ability to buy
without a lot of competition from big
MSOs right now." says MacCrory.
"Look at how quickly the Marcus
Group and Charter Communications
have been able to build their compa­
nies. They've had access to cable and
they have gone on to make some
extremely attractive acquisitions."

St. Louis-based Charter Communi­
cations in June agreed to acquire two
cable systems from United Video.
adding 44,000 subscribers in Missouri
and Massachusetts. The deal is expect­
ed to be completed this month. The
company also bought CableSouth Inc.,
a 29,000-sub system in northern
Alabama.

Among last summer's megadeals:
• Time Warner purchased cable sys­

tems in the Pacific Northwest, acquir­
ing KBLCOM Inc.-Houston Indus­
tries' cable unit-in a stock transac­
tion valued at roughly $2.4 billion and
picking up KBLCOM's 700,000 sub­
scribers in Texas, California and Ore­
gon.

• TCI reached an agreement with
Viacom to buy cable systems in the
Pacific Northwest totaling 1.2 million
subscribers for $2.25 billion. The two­
step deal had Viacom spin off its cable
business and shift $1.7 billion of that
debt to a new company. TCI then pur­
chased shares of the newly-created
company for $350 million.

• TCI purchased systems with
330,000 subscribers in Mexico, Hawaii
and California from Chronicle Publish­
ing for $580 million in stock.

• In August, Time Warner and Cox
Communications sold three smaller
cable systems to the Washington Post
Co. for $120 million in cash.

MacCrory says Time Warner and
Jones are likely candidates for further
cable swapping. Jones, which recently
sold its share in a jointly held Tampa,
Fla:. cable system, will be especially
active. "They're in the process of
rapidly liquidating a lot of their part­
nerships," he says. •

." 7 "Cite-.. ~21995
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and teenagers how to use its TV mon­
itoring devices.

Meanwhile, SRI is in the process of
signing 500 homes in Philadelphia for a
long-term study exploring potential im.
provements and alternatives to the cur.
rent audience measurement system. •

19.•....., ........
.... IJII ...
...........12.81'21

44.
59.

38. CIS SUndIy~
ACIIIkt Is MIaIng

10.7/17

46. ABC SUndIy NIght
MovIe-Trtal by FIN

9.6116

511.
~/IMOW(l'ItOllMM RATlNG/1IlAft1 TOP TIN IIlOWS OF 'All WIIK ME._..IIIIRID
~ UNMMIII11MATID AT .... MUJOIIIIlOlUlClUlS; ONI RA,.. POlNT.-'OOO1V.....

7:00

[Nielsen family] kids who watch TV
away from home and away from their
measuring environment," says Maura
Clancey, SRI's director of client ser­
vices.

Nielsen Media Research's Jack
Loftus says that such a loss should
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generally be balanced out when
metered households record any TV
viewing done by visitors from
unmetered homes. Loftus also notes
that Nielsen has improved its survey
data in recent years by sending repre­
sentatives into homes to teach kids
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